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Whether you work in a small business 
or a huge corporation, every time you 
send a letter or hand out a business 
card, your materials convey a market-
ing message. Your company’s visual 
identity or brand differentiates your 
business from others and identifies you 
to your customers.

The colors and designs you use in your 
marketing materials all become part of 
your brand. That’s why it’s important 
to consider these design decisions care-
fully. For example, when you think of 
UPS, you think “brown,” and when you 
think of IBM, you think “blue.” Target 
stores are associated with red and John 
Deere tractors are green. In each case, 
the color is closely associated with the 
company’s logo. Color triggers an emo-
tional reaction, so it’s a powerful tool 
in branding.

Your branding also should be consistent 
with your industry. If your business is in 
a somewhat conservative field, such as 
accounting or financial planning, for 
example, your visual image should be 
businesslike and ooze professionalism. 
Would you trust your money to some-
one who gives you a florescent orange 
business card, filled with cheap clip art, 

and grunge fonts? Think about the 
impression your color, type and imagery 
might make on your audience because 
design choices can generate visceral 
reactions in people.

You should make your brand distinc-
tive so it stands out from the crowd; 
however, your visual identity doesn’t 
have to be complicated. In fact, many 
of the most recognizable logos are sim-
ple. Think about the “golden arches” 
of McDonald’s or the Nike “swoosh.” 
Neither is complicated, yet both get 
the message across and are versatile 
enough to work in situations ranging 
from TV animations to a simple black 
and white fax message.

Your logo design should relate to your 
business because you want your com-
pany to be instantly identifiable to 
your audience. For example, when you 
drive by a gas station sporting a big 
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Call us today to 
ask about our new 
card special! We’re 

offering special end-
of-summer pricing on 

full colour Business 
Cards, Postcards, and 

Rack Cards, starting as 
low as $199 per 2000 

full colour cards*! 

Stop into Leech 
Printing today to see 

some samples, and 
find out more.

* $199 for 2000 full colour business 
cards. Taxes and art extra.
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yellow clamshell sign, you immediately 
know that you’re at a Shell Oil station. 
The company hasn’t changed the basics 
of the logo because it’s clean, effec-
tive and instantly recognizable. It’s also 
worth noting that the last time Shell 
redesigned the logo, they actually sim-
plified it.

Consistency is another key to effectively 
branding your company. Once you have 
come up with an identity that works, 
stick with it. Your company will be more 
memorable if all of your materials look 
similar. For example, if you go to IBM’s 
Web site, you’ll notice that blue is used 
throughout. Some of IBM’s products 
even include the word “blue” in the 
name to reinforce the message.

Over time, a company’s brand actu-
ally incorporates more than just a visual 
identity. The brand image also encom-
passes the way people perceive the 
company, which includes your cred-
ibility, customer service and reputation. 
However, business branding has to start 
somewhere, so whether you are design-
ing your first logo or your thousandth 
brochure, make sure that all of your 
materials consistently and effectively 
impart the image and professionalism 
you intend to communicate for the long 
haul.

Call Leech Printing for expert advice on 
branding and corporate identity. We’ll 
help you put your best foot forward in 
all your business communications.
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Coming Events

September 17–20
Western canadian 
music awards
Venues City wide

October 23–25
Wheat city stampede
Keystone Centre

For a complete list of events 
happening around Brandon 
including movie listings, 
shows, concerts and much 
more, visit brandon.com

Get an  
Early Start! 
Fall will be upon us again 
soon, and its time to start 
thinking about customized 
2010 calendars and holiday 
greetings for your business.

Don’t wait until you’re in the 
middle of the busy holiday 
season – call us today to 
discuss your holiday printing 
and promotional needs!

Leech Printing offers 
imprinted promotional wall 
calendars and year-at-a-
glance calendars in many 
varieties – all customized 
for your business. Make 
sure your company name, 
logo and phone number 
are prominently displayed 
on your clients’ wall all year 
round!

We also offer a full range of 
holiday cards for any style 
or budget – add your logo, 
mascot or even a fun staff 
photo, and send out your 
holiday wishes in style.

Call us today and find out 
more! Our experienced sales 
representatives will come  
to you! Call 728-3037.
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601 Braecrest Drive
Brandon, MB • R7C 1B1

Phone:	 (204) 728-3037
Fax:	 (204) 727-3338
Toll-free:	(888) 756-4433
E-mail:	 info@leechprint.com

857 – 18th Street
Brandon, MB • R7A 5B8

Phone:	 (204) 727-3278
Fax:	 (204) 728-9998
E-mail:	 brandon@quick-print.ca
Web:	 www.quick-print.ca

1102 Rosser Avenue
Brandon, MB • R7A 0L7

Phone:	 (204) 571-4500
Fax:	 (204) 727-2310
E-mail:	 info@inmediagroup.com
Web:	 www.inmediagroup.com

Brandon’s Home Page™

Local Ads 
starting at

$2750
per month
plus set-up fee.

Call 571-4500 for details

Promoting an event in the Westman region? 
E-mail info@brandon.com and tell us about it!

YOUR
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IN-HOUSE GRAPHIC DESIGN
Add a professional touch to your project! Our 
experienced on-site graphic designers will work 
with you to create great looking documents. See 
our website for samples!

39¢
Colour Copies*

Perfect for Posters, Flyers,
Photo Reprints & Enlargements, 

Birth Announcements,  
Brochures and Signs!

*Minimum Quantity Required, some other 
restrictions apply.

upload your files at: www.quick-print.ca


